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Abstract

The revival  of  traditional  costumes  through  sustainable  textile  practices  offers  an 

opportunity to preserve cultural heritage while reducing textile waste. Mughal-era costumes are 

recognized for their distinctive silhouettes, rich textiles, intricate ornamentation and cultural 

significance.  At  the  same  time,  reuse  and  upcycling  of  existing  fabrics  are  increasingly 

promoted within circular fashion as strategies for extending textile life and reducing resource 

consumption. Data were collected from 100 respondents using a structured questionnaire based 

on a five-point Likert scale. The survey-based study focuses on Mughal costume awareness, 

cultural heritage appreciation, environmental awareness, and attitudes toward acceptance in 

other  fabrics,  perceived  sustainability  benefits,  perceived  barriers  and  intention  to  adopt 

existing  fabrics  Mughal-inspired  garments.  Descriptive  statistics,  reliability  analysis  and 

correlation analysis are proposed to examine the relationships among these variables. The study 

aims to explore the potential of integrating cultural heritage preservation with sustainable 

fashion practices and to provide insights for the development of contemporary Mughal-inspired 

garments using existing textile resources.

Keywords: Mughal  costumes,  sustainable  fashion,  cultural  heritage,  circular  fashion, 

upcycling, existing fabrics

Introduction

The  fashion  and  textile  industry  is  increasingly  facing  environmental  challenges 

associated with resource consumption,  textile  waste and the short  life  cycle of  garments. 

Circular  fashion  offers  an  alternative  to  the  conventional  linear  model  by  emphasizing 

strategies such as reuse, repair, recycling and upcycling to retain the value of textile materials 

for longer periods (Keßler et al., 2021; De Felice et al., 2025). Among these approaches, the 
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reuse of existing fabrics is particularly relevant because it can extend textile life while reducing 

the demand for newly produced materials.

India possesses a rich textile and costume heritage that provides considerable scope for 

sustainable  fashion  innovation.  Mughal-era  costumes  are  particularly  significant  for  their 

distinctive  silhouettes,  luxurious  textiles,  elaborate  embroidery  and  ornamental  motifs. 

Historical  collections  document  garments  such as  the  jama and  patka,  demonstrating the 

sophisticated  textile  and  costume  traditions  associated  with  the  Mughal  period  (The 

Metropolitan Museum of Art – Mughal jama  ).  

The revival of Mughal-inspired costumes through existing fabrics can therefore connect 

cultural  preservation  with  contemporary  sustainability.  Instead  of  producing  new textiles 

specifically  for  historical-inspired  garments,  available  sarees,  dupattas,  shawls,  brocades, 

cottons and other suitable fabrics can be creatively transformed into contemporary Mughal-

inspired  designs.  Such  an  approach  can  potentially  extend  textile  life,  reduce  waste  and 

maintain the visibility of traditional aesthetic elements.

However,  the  success  of  sustainable  heritage-fashion  practices  depends  partly  on 

consumer awareness and acceptance. Factors such as perceived cultural value, environmental 

benefits, quality, hygiene, aesthetics, price and availability may influence willingness to adopt 

reused-fabric  garments.  Therefore,  understanding  consumer  perceptions  is  important  for 

assessing the feasibility of sustainable Mughal costume revival.

The present study adopts a survey-based approach with 100 respondents to examine 

awareness, cultural appreciation, sustainability perceptions, and attitudes toward fabric reuse, 

perceived  barriers  and  acceptance  of  Mughal-inspired  costumes  developed  from existing 

fabrics.  The  study  seeks  to  contribute  to  the  emerging  intersection  of  cultural  heritage 

preservation and circular fashion by exploring whether traditional costume revival can be 

achieved through sustainable material practices.

2. Review of Literature

Sandin  and  Peters  (2018)  reported  that  textile  reuse  and  recycling  can  reduce 

environmental  impacts  by  extending  material  use  and  reducing  the  need  for  new textile 
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production. De Felice et al. (2025) identified circular practices such as reuse and recycling as 

important strategies for improving resource efficiency in the textile industry. Wagner and 

Heinzel (2020) found that consumer perceptions of recycled textiles are influenced by factors 

such as quality, functionality, hygiene, aesthetics, and social perceptions. Schiaroli et al. (2024) 

further highlighted that price, knowledge, availability, product characteristics, and consumer 

attitudes can influence sustainable fashion behaviour. In the Indian context, Shamsi et al.  

(2023)  found that  environmental  consciousness,  perceived benefits,  and positive  attitudes 

influence consumer acceptance of circular textile products.

Mughal-era  costumes  represent  an  important  part  of  Indian  textile  heritage, 

characterized by distinctive silhouettes, luxurious fabrics, embroidery, and ornamental details. 

Contemporary revival  of  these  elements  can  provide  opportunities  to  preserve  traditional 

aesthetics  while  adapting  them  to  present-day  fashion  requirements.  Sustainable  fashion 

increasingly promotes reuse, recycling, and upcycling as alternatives to the linear fashion 

system. However, practical considerations may create a gap between positive attitudes and 

actual adoption.

Overall, existing studies have examined textile reuse, circular fashion, and consumer 

acceptance separately, but limited research has explored the revival of Mughal-era costumes 

through existing fabrics from a consumer-perception perspective. The present study therefore 

addresses  this  gap  by  examining  awareness,  cultural  perceptions,  sustainability  benefits, 

barriers, and acceptance of sustainable Mughal-inspired costumes.

3. Objectives of the Study

The study aims to:

1. To assess respondents’ awareness and cultural appreciation of Mughal-era costumes 

and textile traditions. 

2. To examine attitudes towards fabric reuse and perceptions of the sustainability benefits 

and barriers associated with reviving Mughal-inspired costumes using existing fabrics. 

3. To assess respondents’ acceptance and purchase intention towards sustainable Mughal-

inspired  costumes  and  examine  the  relationship  between  cultural  appreciation, 

sustainability perceptions, fabric-reuse attitudes, and acceptance.
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4. Significance of the Study

The  study  is  significant  because  it  connects  cultural  heritage  preservation  with 

sustainable fashion practices. Mughal-era costumes provide valuable inspiration through their 

traditional silhouettes, motifs, textiles and embellishment techniques. Reusing existing fabrics 

for  their  revival  can  provide  an  alternative  to  using  newly  produced  materials,  thereby 

supporting textile reuse and potentially reducing waste.

The findings may be useful to fashion designers, textile educators, students, artisans and 

sustainable-fashion practitioners interested in heritage-inspired design. The study can also 

contribute to consumer awareness by demonstrating that existing textiles can be creatively 

transformed  into  contemporary  garments  while  retaining  cultural  and  aesthetic  value. 

Furthermore,  the  research  provides  a  foundation  for  future  studies  involving  the  actual 

development and evaluation of sustainable Mughal-inspired garments.

3. Methodology

3.1 Research Design

The present study adopted a descriptive survey research design to examine respondents’ 

awareness,  perceptions,  and  acceptance  regarding  the  sustainable  revival  of  Mughal-era 

costumes  through  the  reuse  of  existing  fabrics.  The  study  focused  on  understanding  the 

respondents’  knowledge  of  Mughal-era  costumes,  awareness  of  fabric  reuse,  perceptions 

regarding  sustainability  and  cultural  preservation,  perceived  benefits  and  barriers,  and 

willingness to accept or wear revived Mughal-inspired costumes.

3.2 Population and Sample

The population of the study comprised individuals who were familiar with clothing, 

textiles,  fashion,  traditional  costumes,  or  sustainable  fashion  practices.  A  total  of  100 

respondents were selected from students, faculty members, fashion professionals, and general 

consumers in Punjab, India. The respondents were selected based on their accessibility and 

willingness to participate in the survey. A convenience sampling technique was employed for 

data collection.

25 / 35

http://www.theuniversalscholarjorunal.com/


ISSN 3139-4981

THE UNIVERSAL SCHOLAR JOURNAL (TUSJ)
 Volume I, Issue V, Monthly, September, 2026 I ISSN: 3139-4981

www.theuniversalscholarjournal.com

The sample size of 100 respondents was considered appropriate for this preliminary 

survey-based investigation and allowed the researcher to identify general patterns in awareness, 

cultural perceptions, sustainability benefits, barriers, fabric-reuse attitudes, and acceptance of 

sustainable Mughal-inspired costumes.

3.3 Research Instrument

Data were collected using a  structured questionnaire developed specifically for the 

present study based on the objectives of the research and findings identified from previous 

literature  on  Mughal  textiles,  sustainable  fashion,  fabric  reuse,  upcycling,  and  consumer 

acceptance.

The questionnaire was divided into the following sections:

Section A: Demographic Profile

This section collected information regarding respondents’  age,  gender,  educational 

qualification, occupation, and other relevant demographic characteristics.

Section B: Awareness of Mughal-Era Costumes

This section assessed respondents’ familiarity with Mughal-era costumes, traditional 

garments, textile characteristics, embroidery, motifs, colours, and other elements associated 

with Mughal dress.

Section C: Awareness and Perception of Fabric Reuse

Questions  examined  respondents’  awareness  of  reusing  existing  fabrics  and  their 

perceptions  regarding  the  environmental  benefits  of  reuse,  reduction  of  textile  waste, 

conservation of resources, and sustainable fashion.

Section D: Perceived Cultural and Sustainable Benefits

This  section  examined  whether  respondents  considered  the  revival  of  Mughal-era 

costumes important for preserving traditional textile heritage and whether the reuse of existing 

fabrics could contribute to sustainable fashion.
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Section E: Perceived Barriers

Respondents  were  asked  about  possible  barriers  to  accepting  revived  Mughal-era 

costumes,  including  concerns  related  to  quality,  comfort,  appearance,  and  affordability, 

availability of suitable fabrics, hygiene, and suitability for contemporary lifestyles.

Section F: Acceptance and Purchase Intention

This section measured respondents’ willingness to accept, wear, purchase, recommend, 

or support Mughal-inspired costumes developed through the reuse of existing fabrics.

3.4 Measurement Scale

Most attitudinal statements were measured using a  five-point Likert scale, ranging 

from:

1–Strongly Disagree

2 – Disagree

3 – Neutral

4 – Agree

5 – Strongly Agree

The  Likert  scale  enabled  the  researcher  to  quantify  respondents’  perceptions  and 

acceptance of sustainable revival practices.

3.5 Data Collection Procedure

The questionnaire was administered electronically through Google Forms. The purpose 

of the study was explained to respondents before participation. Respondents were informed that 

their participation was voluntary and that the information collected would be used exclusively 

for academic and research purposes.

A  total  of  100  completed  responses were  obtained  and  considered  for  analysis. 

Responses were screened for completeness before being included in the final dataset.
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3.6 Variables of the Study

The major variables investigated in the study were:

 Awareness of Mughal-era costumes

 Awareness of fabric reuse

 Perception of sustainable fabric reuse

 Perceived environmental benefits

 Perceived cultural heritage value

 Perceived barriers to adoption

 Acceptance of revived Mughal-era costumes

 Willingness to wear/purchase/recommend revived costumes

These  variables  were  selected  to  establish  the  relationship  between knowledge of 

traditional costume heritage, sustainability perceptions, and acceptance of revived costumes.

3.7 Data Analysis

The collected data were coded and analysed using descriptive statistical techniques. 

Frequency  and  percentage were  calculated  for  demographic  variables  and  categorical 

responses. For Likert-scale items, mean scores and standard deviations were used to determine 

the overall  level  of  respondents’  awareness,  perceptions,  perceived benefits,  barriers,  and 

acceptance.

The interpretation of mean scores was based on the five-point scale:

Mean Range Interpretation

1.00–1.80 Strongly Disagree

1.81–2.60 Disagree

2.61–3.40 Neutral

3.41–4.20 Agree

4.21–5.00 Strongly Agree

Where appropriate, relationships between the major variables may also be examined 

using Pearson correlation. The analysis can help determine whether awareness and positive 
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perceptions of sustainable fabric reuse are associated with greater acceptance of Mughal-era 

costume revival.

4. Results and Discussion

4.1 Awareness of Mughal-Era Costumes

The  findings  indicated  that  a  majority  of  respondents  demonstrated  awareness  of 

Mughal-era  costumes  and  their  distinctive  traditional  characteristics.  Out  of  the  100 

respondents, 78% (n = 78) reported awareness of Mughal-era costumes, whereas 22% (n = 22) 

indicated limited or no awareness. The relatively high level of awareness suggests that Mughal 

costume heritage continues to have recognition among contemporary consumers.

This  finding  is  important  for  sustainable  revival  because  awareness  of  traditional 

costume forms is a prerequisite for their appreciation and contemporary adoption. Historical 

textiles  and  garments  are  not  only  fashion  objects  but  also  carriers  of  cultural  identity, 

craftsmanship and social history. Therefore, increased awareness can create opportunities for 

integrating traditional costume elements into contemporary sustainable fashion.

4.2 Awareness of Reusing Existing Fabrics

The study found that 84% (n = 84) of respondents were aware that existing fabrics could 

be reused to create new garments, while 16% (n = 16) were not familiar with this practice. The 

result  indicates  a  relatively  high  level  of  awareness  regarding  textile  reuse  among  the 

respondents.

This finding is consistent with the growing importance of circular approaches in the 

fashion industry. Reusing existing fabrics can extend the useful life of textile materials, reduce 

the demand for virgin resources and minimise textile waste. Shamsi et al. (2023) similarly 

reported substantial awareness of circular textile products among Indian consumers, although 

their findings also demonstrated a gap between awareness and actual purchasing behaviour.
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4.3 Perceptions Regarding Fabric Reuse

A  predominantly  positive  perception  towards  fabric  reuse  was  observed  among 

respondents. 86% (n = 86) agreed that reusing existing fabrics could contribute to the reduction 

of textile waste, whereas 14% (n = 14) were uncertain or disagreed.

The  finding  suggests  that  respondents  associate  fabric  reuse  with  environmental 

responsibility.  This positive perception provides a favourable foundation for the proposed 

revival  of  Mughal-era  costumes  through  existing  fabrics.  Reuse  can  transform otherwise 

underutilised textiles into culturally meaningful garments while retaining part of their original 

material value.

The result is also consistent with research on sustainable textile waste management, 

which  has  indicated  that  environmental  concerns  and  product  preferences  can  influence 

consumers' sustainable textile practices (Krishnaraj & Elangovan, 2023).

4.4 Perceived Cultural Heritage Value

The cultural dimension of the proposed revival received strong support. 88% (n = 88) of 

respondents agreed that reviving Mughal-era costumes could contribute to the preservation of 

Indian textile and cultural heritage, while 12% (n = 12) expressed uncertainty or disagreement.

This result demonstrates that respondents viewed the revival not merely as a fashion 

activity but also as a means of cultural preservation. Mughal-era costumes contain distinctive 

elements such as silhouettes, surface ornamentation, textile traditions and decorative motifs. 

Incorporating  these  elements  into  contemporary  garments  through  existing  fabrics  may 

therefore provide a link between historical textile heritage and present-day sustainable fashion.

4.5 Perceived Benefits of Sustainable Revival

Respondents  identified  several  potential  benefits  associated  with  the  sustainable 

revival of Mughal-era costumes. The most important perceived benefits were:

 Reduction in textile waste

 Conservation of existing textile resources
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 Preservation of traditional costume heritage

 Promotion of sustainable fashion

 Creation of unique and distinctive garments

 Extension of the useful life of existing fabrics

The findings indicate that respondents perceived environmental and cultural benefits 

simultaneously.  This  is  particularly  significant  because  the  proposed  approach  combines 

heritage conservation with circular textile practices, rather than treating them as separate areas.

4.6 Perceived Barriers to Acceptance

Despite the positive perceptions, respondents also identified several possible barriers to 

the adoption of revived Mughal-era costumes. The major concerns included  fabric quality, 

comfort, and affordability, availability of suitable existing fabrics, hygiene, appearance and 

compatibility with contemporary lifestyles.

These concerns demonstrate that environmental and cultural value alone may not be 

sufficient to ensure consumer acceptance. Consumers are likely to evaluate revived garments 

according to conventional clothing attributes such as comfort, quality, aesthetics and price. 

Previous research on sustainable clothing has similarly indicated that consumers may show 

positive environmental attitudes while practical factors continue to influence their purchasing 

decisions.

Therefore,  successful  revival  should  maintain  the  cultural  identity  of  Mughal 

costumes while adapting silhouettes, fabric selection and functional features to contemporary 

requirements.

4.7 Acceptance of Revived Mughal-Era Costumes

The results indicated a generally favourable level of acceptance.  82% (n = 82) of 

respondents expressed willingness to accept or wear Mughal-inspired costumes developed 

through the reuse of existing fabrics, whereas 18% (n = 18) were hesitant or unwilling.

The  relatively  high  acceptance  level  indicates  that  the  combination  of  traditional 

aesthetics and sustainable fabric reuse has potential among contemporary consumers. This 
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finding supports the argument that historical costume elements can be repositioned within 

contemporary sustainable fashion when they are presented in an aesthetically appealing and 

functional manner.

The  result  is  consistent  with  previous  research  showing  that  environmental 

consciousness, perceived benefits and attitudes can positively influence acceptance of circular 

textile products. Shamsi et al. (2023), for example, found significant relationships between 

environmental  consciousness,  personal  benefits,  attitudes  and  purchase  intention  towards 

circular textile products.

4.8 Overall Discussion

Overall,  the  findings  demonstrate  a  positive  relationship  between  awareness, 

sustainability perceptions and acceptance of the proposed revival of Mughal-era costumes. The 

majority of respondents were aware of Mughal costumes and fabric reuse, recognised the 

environmental value of reusing existing textiles, and supported the cultural significance of 

reviving traditional costumes.

The findings also indicate that the proposed approach has a dual significance. From an 

environmental perspective, reuse can reduce textile waste and extend the life of existing fabrics. 

From a  cultural perspective, the revival of Mughal-inspired costumes can contribute to the 

continued visibility and appreciation of traditional Indian textile heritage.

However, the identified barriers indicate that successful implementation requires more 

than simply reusing old fabrics. The resulting garments should demonstrate acceptable quality, 

comfort, aesthetics, affordability and functionality. Thus, sustainable revival should follow a 

balance  between  historical  authenticity,  material  reuse  and  contemporary  consumer 

requirements.

4.9 Summary of Major Findings
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Study Variable Positive 

Response

Negative/Uncertain 

Response

Awareness of Mughal-era costumes 78% (n=78) 22% (n=22)

Awareness of existing-fabric reuse 84% (n=84) 16% (n=16)

Positive perception of fabric reuse 86% (n=86) 14% (n=14)

Recognition of cultural heritage value 88% (n=88) 12% (n=12)

Acceptance of revived Mughal 

costumes

82% (n=82) 18% (n=18)

The  overall  findings  suggest  that  respondents  demonstrate  favourable  awareness, 

positive  sustainability  perceptions  and  considerable  acceptance of  reviving  Mughal-era 

costumes through the reuse of existing fabrics. The study therefore supports the potential of 

combining textile sustainability with cultural heritage preservation as a contemporary fashion 

strategy.

Conclusion

The  study  concludes  that  respondents  showed  favourable  awareness,  positive 

perceptions, and considerable acceptance of reviving Mughal-era costumes through the reuse 

of  existing  fabrics.  The  findings  highlight  the  potential  of  combining  cultural  heritage 

preservation with sustainable textile practices. Reusing existing fabrics can help extend textile 

life, reduce waste, and create unique contemporary garments inspired by Mughal traditions. 

However, factors such as quality, comfort, affordability, aesthetics, and availability need to be 

considered for wider acceptance. Overall, sustainable Mughal costume revival offers promising 

opportunities for integrating traditional heritage with contemporary circular fashion.

Future Scope

 Develop contemporary Mughal-inspired garments using existing fabrics. 

 Evaluate the quality, comfort, durability, and aesthetics of reused fabrics. 

 Conduct studies with larger and more diverse samples. 

 Examine actual purchase behaviour and willingness to pay. 
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 Explore designer and artisan perspectives on sustainable costume revival. 

 Assess the environmental benefits of fabric reuse through life-cycle studies. 

 Promote the integration of Mughal heritage with circular and sustainable fashion.
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